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Abstract:

This study aimed to determine the impact of social media
marketing on Purchase Intention for mobile phone services
companies in Egypt with a study of the mediating role of brand
awareness and the electronic word-of-mouth. The researcher
followed the descriptive approach to analysis data, where a
questionnaire consisting of (25) questions to collect data.

The required data were collected from (384) sample of social
media users, and the data was analyzed using the SPSS program
to test the hypotheses of the study., the results of the study
showed a positive impact of social media marketing on brand
awareness, electronic word-of-mouth and the Purchase
Intention., The study results also showed that there is a positive
effect of brand awareness on the electronic word-of-mouth and
the Purchase Intention. , And that there is a positive effect of the
electronic word-of-mouth on the Purchase Intention.

Key words:

Social media, Social media marketing, brand awareness, word-
of-mouth, electronic word-of-mouth, Purchase Intention, mobile
phone services.
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